




https://www.dol.gov/ui/data.pdf


A zero value for the CFNAI has been associated with the national economy 

expanding at its historical trend (average) rate of growth; negative values with 

below-average growth (in standard deviation units); and positive values with 

above-average growth. 

https://www.chicagofed.org/research/data/cfnai/current-data


https://www.census.gov/manufacturing/m3/index.html


Sustained deteriorations in vendor performance noticeably impacted 

manufacturing production capacity in March, as firms commonly reported 

slower output growth due to a lack of raw materials to fulfil new orders. The 

rate of production growth was the slowest since last October.   



https://www.markiteconomics.com/Public/Home/PressRelease/565cc8b204be4b789af68dbfabf9746b
https://www.markiteconomics.com/Public/Home/PressRelease/565cc8b204be4b789af68dbfabf9746b




“Production was hurt in February due to the extreme weather in parts of the 

country. Trucks were not moving, we could not get materials when they were 

needed, and could not get finished materials shipped to our customers. It has 

improved but still remains a problem.” 

https://www.richmondfed.org/-/media/richmondfedorg/research/regional_economy/surveys_of_business_conditions/manufacturing/2021/pdf/mfg_03_23_21.pdf
https://www.richmondfed.org/-/media/richmondfedorg/research/regional_economy/surveys_of_business_conditions/manufacturing/2021/pdf/mfg_03_23_21.pdf
https://www.richmondfed.org/-/media/richmondfedorg/research/regional_economy/surveys_of_business_conditions/manufacturing/2021/pdf/mfg_03_23_21.pdf


“We continue to see record orders. We had to buy from outside U.S. for the first 

time in 20 years. Prices of steel are also a problem, but we have been able to 

pass much of that on.” 

“Global logistics and lower manufacturing capacity limitations due to COVID 

are preventing our business from meeting customer demand and lowering 

sales/profits.” 



“Global logistics and lower manufacturing capacity limitations due to COVID 

are preventing our business from meeting customer demand and lowering 

sales/profits.” 

“The rising costs of raw materials, namely steels, aluminum, bronze, as well as, 

corrugated packaging and labor is happening quicker than we can react, 

forcing us to eat the additional costs.” 



https://www.kansascityfed.org/documents/7867/Fed_KCFed_Manufacturing_Survey_2021_March_25.pdf
https://www.kansascityfed.org/documents/7867/Fed_KCFed_Manufacturing_Survey_2021_March_25.pdf


"The 30-year fixed mortgage rate increased to 3.36 percent last week and has 

now risen 50 basis points since the beginning of the year, in turn shutting off 

refinance incentives for many borrowers. Refinance activity dropped to its 

slowest pace since September 2020, with declines in both conventional and 

government applications. Mortgage rates have moved higher in tandem with 

Treasury yields, as the outlook for the U.S. economy continues to improve 

amidst the faster vaccine rollout and states easing pandemic-related 

restrictions," 

"Purchase applications were strong over the week, driven both by households 

seeking more living space and younger households looking to enter 

homeownership. The purchase index increased for the fourth consecutive week 

and was up 26 percent from last year's pace. The average purchase loan 

balance increased again, both by quickening home-price growth and a rise in 

higher-balance conventional applications."    

"Despite the drop in home sales for February – which I would attribute to 

historically-low inventory – the market is still outperforming pre-pandemic 

levels," said Lawrence Yun, NAR’s chief economist. 

He cautioned of a possible slowdown in growth in the coming months as higher 

prices and rising mortgage rates will cut into home affordability. 

https://www.mba.org/2021-press-releases/march/mortgage-applications-decrease-in-latest-mba-weekly-survey-x278243
https://www.mba.org/2021-press-releases/march/mortgage-applications-decrease-in-latest-mba-weekly-survey-x278243




https://www.nar.realtor/research-and-statistics/housing-statistics/existing-home-sales


It takes 4 months to establish a trend for new houses sold. Preliminary new 

home sales figures are subject to revision due to the survey methodology and 

definitions used. 

https://www.census.gov/construction/nrs/pdf/newressales.pdf












https://www.bea.gov/data/income-saving/personal-income


Consumer sentiment continued to rise in late March, reaching its highest level 

in a year due to the third disbursement of relief checks and better than 

anticipated vaccination progress.  

The majority of consumers reported hearing of recent gains in the national 

economy, mainly net job gains. 

The data clearly point toward robust increases in consumer spending. The 

ultimate strength and duration of the spending surge will depend on the rate of 

draw-downs in savings since consumers anticipate a slower pace of income 

growth.  



 

http://www.sca.isr.umich.edu/


 

https://www.markiteconomics.com/Public/Home/PressRelease/915fc8d4de984846827104fdc49060b7
https://www.markiteconomics.com/Public/Home/PressRelease/915fc8d4de984846827104fdc49060b7


 

Despite disruption to short-term activity caused by an ongoing third wave of 

coronavirus disease 2019 (COVID-19) infections, Japanese private sector 

companies were optimistic that business conditions would improve in the year 

ahead, albeit to a lesser extent than in February. Positive sentiment stemmed 

from the expectation that the lifting of state of emergency measures and 

broader restrictions as vaccinations roll out would trigger a recovery in demand 

in both domestic and external markets.” 



 

https://www.markiteconomics.com/Public/Home/PressRelease/552e152f85334b8888c9e82d25903215
https://www.markiteconomics.com/Public/Home/PressRelease/552e152f85334b8888c9e82d25903215


 

This was fuelled by a rise in new orders for the first time since September 2020, 

which survey respondents attributed to a rebound in sales ahead of easing 

lockdown measures, alongside stronger consumer confidence and a surge in 

demand for residential property services. 

 

https://www.markiteconomics.com/Public/Home/PressRelease/74db6e53feb446539e7cdc7064ad355a
https://www.markiteconomics.com/Public/Home/PressRelease/74db6e53feb446539e7cdc7064ad355a


Meanwhile, business confidence weakened to a seven-month low amid 

concerns surrounding international trade, supply-chain distortions and the end 

of government incentives aimed at reducing the negative impacts of COVID-19. 



"Supply-chain disruption was cited by panellists as the main driver of inflation, 

a factor that also restricted business optimism towards growth prospects."  

https://www.markiteconomics.com/Public/Home/PressRelease/0d723672f3484d20845be7f7a60154e4
https://www.markiteconomics.com/Public/Home/PressRelease/0d723672f3484d20845be7f7a60154e4

